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What is SEO?

SEO is short for Search Engine Optimization.

Search Engine Optimization is the process of optimizing the website for a specific keyword, in
order to gain the highest position in Google search results for that “keyword.”

It is not only about having page or post optimized around the keyword, but it is working to
optimized the overall structure of the site for better visibility and performance.

Google crawls the web and finds the pages that might give the best answer to the search query
and ranks the pages after comparing multiple factors.

It is the site owner's responsibility to optimize the site in a way the Google can read it easily and
quickly, and make out the website’s purpose.

For that, we do eCommerce SEO of the site.
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How important is it to do eCommerce SEO?

* 44% of online shoppers begin by using a search engine
» 37.5% of all traffic to eCommerce sites comes from search engines
* 95% of people don’t go on to the second page of Google

TRAFFIC SOURCES DISTRIBUTION

49.3% DIRECT

37.5% SEARCH
8.0% REFFERAL
3.3% SOCIAL

> > b >

1.9% PAID*

*(Google Adwords)

It is vital to be at least on the first page of Google for your primary keywords if you don’t want

to lose hundreds of sales.
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Keyword Research

Keyword Research is the first step of every eCommerce SEO strategy.

Without knowing the keyword, you cannot perform other SEO related tasks of the eCommerce
store. In this section, | will tell you the step-by-step way to pick up the best keywords for the
store.

* Types of Keywords

» Keyword research
» Characteristic of good keywords

Types of Keywords

#1 Short-tail keywords:

Short-tail keywords are keywords that have three words or less. They are short keywords.
For example Young-Adult Books, Agatha Christie Books, I-Phone Cover.
The search volume of these keywords is very high, and they are hard to rank on Google.

Also, it isn't easy to find the search intent behind such queries.

#2 Long-tail keywords:

Opposite to short-tail keyword, the long-tail keyword has many words, and they are specific.

For example: Marvel cover for I-Phone X under $20, Best horror books of Stephen King with a
female protagonist

The search volume of long-tail keywords are low, but they are easy to rank on Google. Also, you
can deduce the search intent behind the long-tail keyword easily.
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#3 Trending keywords:

Trending keywords are the keywords with a very high volume but for a short-term duration.
For example: Mask for COVID 19, Harry Potter new book

Trending keywords have drastic high volumes and usually are traffic magnets for short time.

#4 Long-term keywords:

Long-term keywords stay for a long time, and they remain relevant for a long duration.
For example: Headphone under $100, Harry Potter Book Set

These keywords have consistent search volume and require an SEO strategy to rank.

#5 Product focus keywords:

Product focus keywords are the keywords that describe the product or its characteristics.
For example: Mountain bike, Alloy wheel mountain bike

Product focus keywords have specific search intent and low volume.

#6 Customer focus keywords:

Customer focus keywords are the keyword that describes the consumer or the customer.
For example: bikes for girls, bikes for boys, bikes for adults

Customer focus keywords have low search volume, but specific search intent.

Page 06



2eNC

CLOUD

#7 Geo-targeting keywords:

Geo-targeting keywords are the keywords that include the geographical location.
For example: room heater to buy in Chicago, water cooler New York

Geo-targeting keywords have good search volume and specific search intent. Local SEO is
required for such keywords.

Doing Keyword Research

There are many ways to do keyword research.

But in this post, we will learn the top three methods to do keyword research for the
eCommerce store.

1. Amazon
2. Competitor research
3. Keyword research tools

Use Amazon for Keyword Research

Amazon is your competitor and also a gold-mine to extract the keywords that have high search
intent.

Selling is the primary function of the Amazon, and the keywords used at the Amazon tells what
query is popular for any product.

You can begin by putting a short keyword.

Like: Baseball Cap
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Al . baseball cap Q _-
7 baseball cap women
baseball cap with face shield
baseball cap men
baseball cap face shield
baseball cap rack
baseball cap holder
baseball cap storage
baseball cap washer

baseball cap washer for washing machine

baseball cap holder organizer wall mount

As you can see, the auto-fill suggestion has already spit out the most used search terms
around the “Baseball Cap.” Collect these keywords as they are the most targeted long-tail

keywords.

And as | already mentioned, long-tail keywords convert better and are easy to rank.

You can repeat the process a few times with the short keywords that describe your products.

Keyword Dominator is the tool that scrapes the keywords from Amazon. It is a paid tool;

however, you can get two searches per day at no cost.

For the term “baseball cap” Keyword Dominator finds out more than 300 keywords.

Enter a product name or keyword Country f Marketplace Amazon Department

base ball cap — Unluedsytalﬂes‘v - All Depariments v n

8 Amazon Keyword List 314 keywords)

Keyword Contains Keyword Does Not Contain  Word Count Rank Top 10
‘ ‘ | Min| T | Max T Min| | Max T Reset

e TT——_ e L

®, base ball cap face shield

baseball cap 1 year old a B= 9.0]
baseball cap 59fifty a E 9.0}
baseball cap adidas a = 9.0]
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This keyword research tool made the process of keyword scraping from Amazon faster. Also,
the process of doing this manually is not easy when the store has hundreds of product pages.

Keywords for Category Pages

Optimizing the category pages is an essential aspect of eCommerce SEO, and it must be taken

seriously.

The conversion rate may not be high, but they are the part of the eCommerce store, and
optimizing them helps build an overall ideal structure of the site.

Again, Amazon can help you here.

Look at the primary categories of the Amazon.

Women's Fashion >
Men's Fashion >
Girls' Fashion >
Boys' Fashion 2
Health and Household 2
Home and Kitchen 2
Industrial and Scientific >
Luggage b
Movies & Television >
Software b
Tools & Home Improvement >
Toys and Games >

Click on any of them to go to the Sub Category:
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Furniture

Home Decor

Wall Art

Lighting & Ceiling Fans
Seasonal Décor

Event & Party Supplies
Heating, Cooling & Air Quality
Irons & Steamers
Vacuums & Floor Care
Storage & Organization
Cleaning Supplies

Either you can use any of these keywords, or you can niche it down more.

Click on any one to get more narrow keywords.

1-24 of 101 results for Event & Party:

Department

Event & Party Supplies
Tableware
Party Packs
Decorations
Invitations
Party Games & Activities
Children's Party Supplies
Hats
Photobooth Props
Adult Novelty
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You may find more keywords under these categories.

When clicked, Tableware opens up two more sub-categories:

Department

< Event & Party Supplies
Tableware
Cups
Plates

All of these are category keywords for any eCommerce store that deals with the “event and

party supplies” products.

Amazon is the best place to begin your keyword research, but the customer is surfing all over

the internet.

That's why there are other ways to find keyword ideas.
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Competitor Research

If two sites are in the same business, keywords working for one should work for the other too.

Find your competitors and get the keyword inspiration from there.

stylegirifriend.com » know-your-cap-5-baseball-hats-for-

Know Your Cap: 5 Baseball Cap Styles For Every Guy

Apr 1, 2020 - Aslde from waiches. there are few accessories men feel more impassioned about
than hats. Specifically? Baseball cap styles. An SG follower ...

www.nautica.com » accessories-men-hats =

Mens Hats - Baseball Caps, Casual Hats, Bucket Hats | Nautica

Complete your outlit with a range of athletic, casual, and fashionable hats
Rating. 5 - 1 review

www.fashionbeans.com» article » how-to-wear-basebal... =

How To Wear A Baseball Cap Without Looking Like A Teenager

Baseball caps have gone from sporting utility to fashionable must-have. Here's how tc wear a
baseball cap or snapback in 5 modern and stylish ways,

www. rushordertees.com » All Products » Hats =

Custom Baseball Hats - Design Online at RushOrderTees.com®

Design personalized baseball caps for your team or group. Customize your hat with a design or
logo. Free fast shipping & expert printing on every order.

Type your primary keyword in Google.
Look at all the competitors and choose anyone.

Surf, the site, and category pages, to find out the keywords.
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ALL HEADWEAR SHOP YOUR TEAM LIFESTYLE ENTERTAINMENT APPAREL

MLB

% Arizona Diamondbacks Houston Astros * Philadelphia Phillies
* Atlanta Braves :" Kansas City Royals P Pittsburgh Pirates
* Baltimore Oricles :__ Los Angeles Angels @ San Diego Padres
Boston Red Sox ! Los Angeles Dodgers @ San Francisco Giants
@) Chicago Cubs 2 Miami Marlins \‘ Seattle Mariners
Chicago White Sox %) Milwatkee Brewers 1, St Louis Cardinals
€& Cincinnati Reds :‘&} Minnesota Twins @ Tampa Bay Rays
Cleveland Indians @ MNew York Mets ) Texas Rangers

pi:;q Colorado Rockies @ Mew York Yankees @ Toronto Blue Jays

Detroit Tigers Oakland Athletics fashington Nationals

Here we see that the baseball cap eCommerce store has a list of popular team name baseball
caps.

This is basic competitor research for keywords. Do not blindly target these keywords, however,
use them to get the ideas, or if you find a keyword that will work best for you, do use it.

Do this competitor research on all the competitors you find in at least the first three pages of
Google search and note all the essential keyword in your sheet.
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Using a Keyword Research Tool

Three most popular keyword research tools are

* Ahref
» Semrush
» Google Keyword Planner

Keyword tools do not generate keywords; they only find out the keyword people are already
using to find a product. You can also analyze the competitor’s site and find out all the keywords

they are using at once.

However, these keyword tools have more functions, but we would be using them for keyword
researching purposes.

Using Ahref for Keyword Research

Method #1: How to use Ahref to find out the keywords of your competitors?

Dashboard Sile explorer  Kel

nttp + hitps v www.neweracap.comy

Overview Organic Keywords ' @ How o use

Backlink profile v

Backlinks Position v  Volume v | KD v CPC v  Trafic »  Wordcount v  SERP features v
nibte baseball X Ay v Any target ¥
= Lost
= Broken
Referring domains W 7638 felec @R 154 EE 142 Morew B Expor
* New
o Keyword Volume'! KD' CPC' Traffic)i Position!  URLI Upd.
Anchors
Referring 125 basepall hats 4 6300 27 130 a1 3 a A v SERP 5h
Internal backiinks HEW WWW.NEWBTACAD.Comim
k b
Link intersect
Organic search v minor league baseball hats 6 1,800 5 0.60 343 1 a = SERP v 8 May
I KW WWW Neweracap comis
Jganic Keywords PORTSMILE/C/SPOMI
r— i
= Movements
Top pages fitted baseball caps 5 900 3 1.00 327 112 a v SERP v 6 May

Top subfoiders HEw
Top subdomains
Competing domains
Competing pages

www.neweracap comvAl
I-
HeadwearnS9FIFTY/Filt
ed-Baseball-
Hats/C/AHESSFMLE =
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Step 1: Insert the site URL into the “Site Explorer.”

Step 2: Click on the “Organic keywords” under the “Organic search.”
Step 3: Enter your primary keyword in the “include” section.

Step 4: Export all the keywords

These are the keywords your competitor is using on its eCommerce store. For these keywords,
the site is ranking and bringing the traffic.

A product that you can sell in $10-$150 is usually sell well. Customer decision making is fast for
low priced products.

Method #2: How to use Ahref to find the keyword ideas?

d hrefi. Da 11 She explorer Keywords explorer Conle

Google * | baseball cap United States  ~ Y

Overview All keyword ideas @ How o use
Ads history =

- KD = Volume v Word count v SERP features v Include: baseball X Exciuge v More filters »
Keyword ideas

Phrase match

Having same terms Keyword KD  Volume « Clicks CPC CPS RR SF Parenttopic SERP Updated
Also rank for . baseball cap 18 23K - 7971 =———— $150 034 130 & baseballcap SERp v aday
Search suggestions
Newly discovered I mib baseball 84 14K — 5850 w5070 041 162 @ mb SERP v  aday
LEIEET . baseball hat 95 93K = 1957 mmmmm— $070 021 117 € basebalicap SERP v | Zaays
Traffic sh
bl baseball caps 11 G.OK  w— 5,146  m— $1.20 078 115 @  baseballcap SERP v | 2days
By domains
By pages baseball hats 7 63K  m— 4,212 e— $130 087 114 @ mibhats SERP v 5 hours
how to wash a baseball |8 43K  — 2559 w——— 5020 059 117 @&  howiowashahat SERP 3.days
Keywords lists cap
how to clean a baseball  #0 F0K  — 1,736 e 50035 058 132 & howtiowashahat SERP 10 hours
cap
- black baseball cap Z 28K = 1,398 wm——— $0.80 050 115 @&  biack baseball cap SERP a day

Step 1: Insert the primary keyword into the “Keyword explorer.”
Step 2: Click on “All keyword ideas” under the “Keyword ideas.”
Step 3: Put the seed keyword into the “include” section

Step 4: Export all the keywords
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These are the keywords that have the word “baseball” in them, and they all are about the caps.
What we did here is used the “All keyword ideas” function. You can use the Phrase match,
Having the same terms, and other options to explore more keywords.

There are many sorting options, and you can use multiple filters to niche down the search.

Read the Ahref Guide to take the complete advantage of the tool.

Using Semrush for keyword research

Method #1: How to use Semrush to find out the competitor’'s keywords?

—~E sSemrusH

Organic Research NEWaracap.com Rool Domain
A Dashboard L g
Domain Analytics ol Organic Research B sendFemdback [ s
Overview - -y
= Organic Research: neweracap.com &
ganic Research
Backlinks | B8 US 142K | B=ll CA 10.:9% I Bl Au &< Device: [ Desktop v Date: May 10, 2020 W Currency: USD

Advertising R h
e ReseaE Overview = Positions = Position Changes Competitors Pages Subdomains

PLA Research

Display Advertiting v | | Fi eywiord q me v | | @ sewtestwe v | | Advancedfiters @ | X |

Fraffie pnalytics Keywaor | Inciude ~ Keyword ~ Containing W baseball |

Ranks + Add condition

Keyword Gap BT

Clear Filter age Manage columns & Export
oreat IR o R [

Charts
Keyword Analyties ~ Keyword SERP Features Pos. pift = IRTLET Volums =  KD% ﬁ;’sﬁ:} URL seRP U
Marketing Insights v » baseball hats @ dHe*x 3 4 3 o 038 22,200 8321 879 d wwwne.. il 2 (=] o

= unor i i " .

Gap Analysis 22 3 TROEAE @ FEOw e 0 026 2500 8236 031 Gwwwne om2 [E W

baseball hats

Step 1: Insert the competitor’s site into the Semrush
Step 2: Click on the “Organic Research” under the “Domain Analytics” section
Step 3: Use the include filter to niche down the keywords

Step 4: Export the keywords
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—~=®) SEmrusH Al

s [ KeyrworGMagncToatv. | baseball cap

Domain Analytics = Dashboard » Keywsrd Overview > Keywerd Magic oo W usermanual i Send Feedback

e " | Keyword Magic Tool: baseball cap o
Overview

Dastabese: B8 Unjted States ns  Currency: USD

Keyword Magic Tool
Keyword Manager 3
| All | Questions | Broad Mateh | Phrase Match | Exact Match | Related Iy 1 filbers v |

Ad History
Keywaord Difficulty Bynumber By volume All keywords: 44,203 Total volume: 474,140 Average KD: 78.97% + To Keywor
Marketing Insights v g
Allkeywords 44,203 | | Keyword Volume = Trend KD % cPLsS Com. SF Results
Gap Analysis v
blach 1303 © seball ¢z [+ 1 E : . i 3 38
Tople Research lack basebalt cap 4] 33,100 85.69 1.18 1.00 5 138
SEO Cantent Template i TROT @ women's baseball € 9900 - 89.39 0.98 1.00 3 43M |
cap
SEOQ Writing Assistant wear 1,028 ©
Lead Generation 023 o cape cod baseball €3 6,600 N 7919 0.00 0.00 v 10.6M
code Bag @ = =
Histing Management e howtowasha € 6,600 78.22 0.18 0.56 4 1M E

Method #2: How to use Semrush to find keyword ideas?

Step 1: Put the primary keyword into the Semrush

Step 2: Enter the keyword overview

Step 3: Export the keywords

This method will give you a lot of keywords, and you can use the filters to find the best one. In
the image, we did the Broad Match search; however, there are options for Phrase Match, Exact

Match, and Related.

Read the Semrush Guide to learn more about the tool.
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Using Google Keyword Planner for keyword research

Google Keyword Planner is a free tool provided by Google for keyword research.

It does not generate new keywords. However, it offers an excellent insight into what queries the

users are using to search on Google while finding the products.

How to use Google Keyword Planner for keyword research?

4 [ Locations: United States Language: English Search networks: Google Last 12 months May 2019 -Apr2020 ~ £ ]

Q, basebalicap Saved 6 minutes age DOWNLOAD KEYWORD IDEAS

Broaden your search: | + cap =+ hats + headwear + apparel + head wear + team hats + sports team hats

¥
Y Excludeadultidess ADDFILTER = Showing 2,053 of 2,054 keyword ideas el s BETA X
suwne | Refine keywords
EXPAND ALL
D Keyword {by relevance) . Avg. monthly searches = Competition Ad impression share
Brand or Non-Brand V
Keywords you provided Non-Brands, new era, gucci, niks, polo
[0 basebalicap 10K - 100K High - Gender o 7
Keyword ideas
Team ; o) o o
yankes, tiger, dodgers, reds, chicago
|:| nEw ¥ork yankees cap 1K - 10K High -
) Color G
[J yenkeescap 1K= 10K | High - Bk s ARl s
[0 guccibaseball cap 1K-10K  High =

Step 1: Login into GKP and set up an account. (no need to add any information or cards)
Step 2: Insert the primary keyword to find the keyword data

Step 3: Customize the keyword search with the bar at the top

Step 4: Refine the keywords to narrow down the ideas

Step 5: Export the keywords
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Google Keyword Planner offers the most accurate data when it comes to keyword research. The
tool is made for Google Ads users, but anyone can use it.

Now with the help of all these methods and tools, you may have collected lots of keywords.

That leads us to the next step.

How to Choose Keywords for Ecommerce Product and Category
Pages?

So many keywords ideas, but not all of them are good.

You have to pick up the one that will help your eCommerce store to grow and sell.

Look for these three factors to filter out the keywords not suitable for your store.

» Search Volume

» Search Intent
« Competition
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Search Volume

Search Volume is the most important metric to judge a keyword.

There is no purpose for optimizing the page for any term if there are no searches of a keyword
on Google. It is also true for the “low search volume” keyword.

However, there is no way to determine what search volume can be considered as low, and what
number is high.

It depends on the industry and the product.

For some products (high price product), even the few 100 searches per month are excellent,
while for some products (low price product), 1000s of searches are not enough.

But with time, you will start to get the idea of “high volume” and “low volume” keywords for your
site.

To find the search volume for a given keyword, do primary keyword research in GKP. You'll find
the number of searches in the “Avg. Monthly searches” column.

D Keyword (by relevance) [ Avg. monthiy searches | Competition
|:| cool baseball caps = 10K High
[(] custom ball caps K- 10K | High
(]  iwyparkeap 100- 1K  High
D new era baseball caps 1K — 10K High
[] ralphiauren baseball cap 100-1K | High
|:| ponytail basebail cap TK — 10K Hiigh
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Keyword research tools like Ahref and Semrush also gives the estimated search volume of a

keyword.
Overview: baseball cap @ Howiouse SERP & KD updated a few seconds ago. Update
Keyword difficulty © search volume © Clicks ©  CPC
23K 8.0K $1.50
Not clicked 74% RR 130 ¢ Paid 22% ¢
@ Clicked 26% CPS 034 @ Organic 78%

‘ Medium

We estimate that you'l need backinks |II||||III||III|I|I.:III|||I|I.||.

from ~12 websites to rank in top 10
for this keyword Since Mar 2017

Other keyword tools you can use:

* KWFinder
* Ubersuggest

Search Intent

Since Mar 2017

Global volume ©
90K

= United States
2 United Kingdom
™| Germany

2 Philippines

= India

™= Indonesia

| + Addto |

23K 25%

15K 6%

9:8K 6%

29K 3%

27K 2%

28K 2%

Now having a large volume is one thing, but selling to the traffic that keywords bring is entirely

different.

For example:

Overview: baseball cap @ How o use SERP & KD updated a few seconds ago Update
Keyword difficulty © Search volume = Clicks © CPC
Not clicked 74% RR1.30 ¢ Paid 22% &
® Clicked 26% CPS (.34 @ Organic 78%

‘ Medium

We estimate that youll need backinks |II||||II|||III|I|I.|||I|||I|I.||.

from ~12 websites to rank in top 10
for this keyword Since Mar 2017

The term “baseball cap” has 90k global volume.

Since Mar 2017

Global volume ©

90K

United States

N

United Kingdom
= Germany

3 Philippines

= India

™ Indonesia

| 4+ Addto |

23K 25%
15K 16%

58K 6%
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But the only 26% of those searches convert into a click. That is only 8k click.

8k search volume is still significant, but there is no way to find the search intent behind this
term.

What can you deduce from this query?

* Is the person looking for a baseball cap?

* Is a person looking for information about a baseball cap?

* Maybe the person is checking the spelling of the term?

* Person might have never seen the baseball cap and want to look at
what it is?

As you see, it is impossible to find any reason behind such a short-tail keyword.

“ Search Intent is all about deducing the reason a search has
been conducted. It gives you the idea at what stage a person
is on the buying cycle. ,,

Search Intent is all about deducing the reason a search has
been conducted. It gives you the idea at what stage a person
is on the buying cycle.

Awareness Keywords

People at this stage search for an understanding of the problem. They are not looking for a
product, but an explanation of their problem. Or information about something.

The keywords they use are like:

* Why

* Reasons
e List of

* What is

* Definition
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Interest Keywords

At this stage, people are looking for a solution to their problem.
They use keywords such as:

* How to

* Ways

* Guide

e Tutorial

* Product category
* Brand name

Evaluation of Keywords

Now the person has selected a few products, and he starts researching the product.
Keywords he uses are like this:

» Comparison

* Price

* Review

* Product features
* Cheap

* Best

* Top 10

It means the competitor could be outranked.
Purchase Keywords

People at this stage already made their decision. Now they are looking for the best deal and
place to buy the product.
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The keywords look like this:

* Discount

* Free shipping
* Buy now

* Coupon

* Discount

* Deal

The more deeply into the funnel a search is, the more useful it is for the eCommerce store.

You can look into the Google Keyword Planner to find out which keywords are converting.

o . ; Top of page bid Top of page bid
D Keyword (by relevance) Avg. monthly searches  Competition |mpre; (fow range) (high range)
Keywords you provided
D buy baseball cap online 10-100 High - F68.16 F206.60
|:| baseball cap 10K — 100K High = #2054 #37.86

As you can see that “buy baseball cap online” has low search volume, but the bidding is high on
this term, which means that these keywords convert the visitors into the customers.

On the other hand, the term “baseball cap” has a high volume but low bid rate.

GKP can give you some idea about the commercially profitable keyword, as the high bid
suggests that the keyword is converting.

You have to consider this factor while selecting the keywords for eCommerce.
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Competition

Another critical factor is the competition around the keyword.

The purpose of eCommerce SEO is to get a better Google ranking. If the keywords are too hard,
and lots of authority sites are ranking, then it is not wise to go with the keywords. At least in the
beginning, because ranking a keyword takes effort and resources.

You can use Ahref or Semrush to find the competitiveness of any Keyword.

These tools use multiple metrics such as backlinks, domain authority, domain age, etc. of the
pages ranking for a particular keyword to calculate the level of toughness of the keyword.

__J Keyword — Volume = Trend KD % - ERpeh = Com. = G Results —

[ ] buybaseball caps €3 W =0 80.90 0.00 1.00 3 78.8M &
online

| buybaseball caps €3 30 A 51.88 0.00 0.00 4 483M ]

online australia

The KD in the Semrush means “keyword difficulty.”
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eCommerce Store Architecture

The structure or the architecture of the site is an integral part of any SEO strategy.
But with the eCommerce store, the importance of ideal architecture is much necessary than a
blog. An eCommerce store has a large number of pages (different pages for a different

product). Sometimes the number reaches up to the hundred of 1000s.

The site’s right architecture ensures that the users and search engines can find all the pages of
a website quickly and easily.

And it is not a difficult task.
You have to remember two basic rules:

1. Keep it simple and scalable.
2. Keep the pages close to the homepage (less than three clicks)
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Simple and Scalable Architecture

Simple means it should be easy to understand the flow of the site.

You do not have to make tons of categories. They all messed up into each other, with no
streamlined direction to the product page. For example:

EXAMPLE OF POOR SITE ARCHITECTURE

e

TIrIlL O &2

You see, in this structure, the categories, subcategories, and products are all jumbled up.
It isn't easy to make sense of it.

So, it would help if you did not do this.
Also, this type of architecture is not scalable.
You can add products to the store, but it will be challenging to make a place for the product.

Also, it will become more complicated if you start adding more categories.
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However, this eCommerce site structure is better.

It is simple, and users, search engines, and bots can easily read the site’s whole design.

WELL-OPTIMIZED SITE ARCHITECTURE

CATEGORY

CATEGORY

CATEGORY

-
CATEGORY

suB
CATEGORY

suB
CATEGORY

SUB
CATEGORY

suB SuUB
CATEGORY CATEGORY

PRODUCT PRODUCT PRODUCT PRODUCT PRODUCT PRODUCT

Not only a well-optimized site structure is better for eCommerce SEQ, but it also improves
the conversion rate.

You can add categories and sub-categories into this structure without cluttering the site
more. Example of the store:

EXAMPLE OF ECOMMERCE SITE ARCHITECTURE SELLING SHOES

SANDALS

SNEAKERS

SPORTS STREET OXFORD LOAFERS FLIPFLOPS LEATHER

PRODUCT

PRODUCT PRODUCT

PRODUCT PRODUCT PRODUCT
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Keep the pages close to the homepage (less than three clicks)

This is another critical factor for effective eCommerce SEO.
The homepage of the store is the most potent and most crawlable page.

When you keep all the pages close to the homepage, the link juice passes without losing the
concentration.

AUTHORITY IS DILUTED BY THE TIME IT REACHES “DEEP" PAGES

o =

AUTHORITY

v

With site structure like this, it is difficult to pass the authority to the product pages that are
deeply woven into the architecture.
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MOST OF THE LINKS THAT POINT TO ECOMMERCE SITES POINT
TO THEIR HOMEPAGE

%_ _ _J

— PSLTTT

On the other hand, architecture like this allows the product pages to pass the juice to the
homepage and vice-versa.Internal links are vital for the overall eCommerce SEO.

When you follow the right structure, the authority passes through the homepage to category
pages to sub-category page to product pages.

Example: Poppin is an excellent example of website architecture.

poppIm. poppinpod FREE SHIPPING ON ORDERS 535+ See Details a R

poppl“- Furniture Office Supplies  Corporate Branding Design Services Showrooms {833) 445-1857 Q Search

Shop by Category Shop by Color Features = |
Home [ OfficeSupplies | Notebooks +Plar :
= ; Ly

Desk Organization ) e . . New Gffice Supplies e e -

Desk Supplies . . & @ Feesigls 7" s—
Office Supplies S e0@® m — L
; —

Wall Organization

Desk Organization Writing

Desk Supplies Remote Werk Essentials

Storage

MNotebooks + Planners

ALL OFFICE SUPPLIES $HOP NOW

Notebooks + Journals:
Notes, Task + Sticky Pads

Planners
‘Wall Organization & \
Writing "

Storage
#deskgoals 37RESULTS View 24 per page * Sortby = Previous 1 ef 2 Next
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On-Page SEO

On-page SEO ensures that all the keywords you have selected are at the ideal places on the

page.

Optimizing the page around the keyword is essential because only then will Google be able to

understand what the page is about.

There are two types of pages on the eCommerce site that makes most of the sales Category

Pages and Product Pages.

Look at this page:

PERFECTLY OPTIMIZED ECOMMERCE PAGE

TITLE TAG

Use Magnetic words [such as Z%

off or Sale] In the Title to boost CTR

Add modifiers like Buy, Cheap,
Location, to rank for the
long-tail keywords

DESCRIPTION TAG

Use the secondary keywords and

phrases such as "Deals" and "Free
Shipping" to improve the CTR

PRODUCT & CATEGORY
PAGE CONTENT

Include 1000+ words of content
and use your keyword 3-5x

It could be a product page or category page, and few elements will be present in both.

Buy Products at 20% Off *
o @
Buy Products at 20% Off

KEYWORD

KEYWORD

KEYWORD
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These are:

* Title Tag

* Description

» Content

* URL

* Internal Links
* Multimedia

For an ideal on-page eCommerce SEQ, these elements must be optimized with the keyword.

Optimizing the Title of the Page

Adding the Modifiers

You must be using the target keyword in the page's title tag. If not, then doing this is the
primary SEO.

Now, you have to add the “modifiers” to the title tag to take the advantage of long-tail
searches.

Instead of going with “baseball cap,” the better title would be “Men’s Baseball Cap with Text
Embroidery.”

You might have to go back to keyword research to find these long-tail keywords that you can
use in the title tag.

Few common queries people usually use when searching for a product in Google:

* Cheap

* Deals

* Review

» Best

* Online

* Free Shipping
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Magnetic Title

A user only looks at the title for few seconds and makes up his mind if he is going to click it or
not. It is vital to attract the user during the initial moments of impression. For that, you have to
use the words that are click-magnet.

Also, Google gives a slight boost to the pages that have high CTR in the SERP.
Best Click Magnet Words for eCommerce product and category pages:

* X% off ("25% Off")

» Guarantee

» Lowest Price

* Free Shipping

» Overnight Shipping

* Sale

These words depend on the industry.

Look at the advantage of the product that the user most crave. That is your magnetic-word.
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Optimizing the Description

Meta-description or description is an essential aspect of on-page optimization.

The magnetic-words that you used in the title also works for the description.

However, there is more space in the meta description to get creative.

Few examples of phrases you can use in your description tag to get more clicks:

* Get the best prices on
» Save X% offon ___ _.
* All of our ____ are on sale right now.

» Get FREE shipping on all ____ today.

* Click here to see all of our exclusive deals on

* Great selection of at the guaranteed lowest price.

today.

Optimizing the Content

Optimizing the product and category pages are slightly tricky than the blog content.
You need to write high-quality content, but you have to take care of the conversion rate.

However, these three aspects are the most important for on-page eCommerce SEO:
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Long Content (1000+ words)

CONTENT TOTAL WORD COUNT
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GOOGLE POSITION

There are lots of studies showing that long content ranks better on Google.

Google bots read the page and analyze all the data on the page. The more data you feed
Google, the better Google will understand the page.

The in-depth content on the page also helps the customers to understand the product more.
The content also reduces the bounce rate.
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Fingerprint Padlock, Bluetooth Connection Metal
Waterproof, Suitable for House Door, Suitcase, Backpack,

©

15 Grups

ot Fngeprints Gym, Bike, Office, APP is Suitable for Android/iOS, Support
= USB Charging
by WGCC

kb Rechargoable Prdrdedrsy v 397 ratings | 164 answered questions

Only 2 left in stock - order soon.

@

tpekWaterpenel This item does net ship to India. Please check other sellers who may ship interationally. Learn
mare
e Color: Blue
Compact Design =
8 2849 8 o $2680
Q s \
AR
Fremium Quasty o [Fingerprint unlock 1 - Farewell to cumbersome numbers, your finger is the key, do not have
to worry abeut losing the key or the password is known to the thief, because they can not get
yaur finger.

[Sturdy structured - The fingerprint lock body is made of aluminum alloy and the lock
beam is made of stainless steel for superior cut resistance protect your cabinet or your home
against thieves,

[widely Uses 1 For indeor and outdoor use, gym lockers, suitable for suitcases, golf bags,
handbags, school lockers,furniture, wardrobes, bicycle and other goods that you want to
protect.

[Easy to carry 1 -Gym lock size is so small that you can easily place it in your pocket and it is
the best choice if you want to take it to the gym.

[ Friendly Customer Service I -Free return within three months after purchase (we bear all
transportation costs), free repair within two years.If you have any guestions about the
fingerprint lock, feel free to contact us. We will do our best to meet your satisfaction.Email

If it is not possible to write 1000+ words for every page on your site, you must write an excellent
content for at least your best selling 50 products.

Allowing reviews also increase the word count on the page.

l;#a' thetoddler

Pririririy Only padlock with Homekit! (Updated)
Reviewed in the United States on August 9, 2018
Verified Purchase

The only padlock I've found that works with HomeKit, which is key because you can open padlock from afar in
unexpected situations. I'd tried TappLock, and while that was a more substantial lock; it reguired only nearby
Bluetooth access besides the fingerprints.

While this unit isn't guite as sturdy, not one is going to try to break in with it any more than any randoem padlock.
The fingerprint setup seems a little finicky but again, the HomeKit connection is the best. We've got ours set up to
automatically unlock when we arrive home (this reguires a confirmation via HomeKit, but there are workarounds). It

doesn’t "appear” unlocked, but when we reach our gate, we can just pop it off and we're in the house.

Likewise if we have others (dogwalker, etc.) who need access, we can share our HomeKit with them, and/or setup a
fingerprint or simply open for access specifically when needed.

HomeKit makes it a much better product than any other multiple-user padlock I've run across.
UPDATED: | had issues with the my original purchase because of battery problems, and with its replacement
because it didn't unlock consistently (even if HomeKit said it was open). The third item they sent {at no cost to me)

works great!
~ Read less
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Sprinkle Your Keywords

After writing the content on the page, you must make sure the page has keywords 3-5 times in
the copy.

There is no right amount of keyword to put in the content; however,0.5-1% seems ideal.

Don't do the keyword stuffing. You only want to let Google know the primary keyword of the
page.

As we know, Google crawlers start from top to bottom. And the importance of the keywords
used at the top of the pages is more.

The best practice is to mention the keyword under the first 100 words.

PUT ONE OF YOUR KEYWORDS IN THE FIRST 100 WORDS
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LSI Keywords

LSl or Latent Semantic Indexing keywords are words and terms that are in close similarity with
the primary keywords. That's why LS| keywords are also known as a secondary keyword.

For example, if you are optimizing an eCommerce store category page for the “baseball cap,”
you will find these keywords are related to that keyword:

- fitted

* embroidered
+ adjustable

* black

How to find these LS| keywords.

Step #1: Google Suggestions
Go and search your keyword on Google.

At the end of the page, you will find the secondary keywords.

Searches related to baseball cap

fitted baseball caps baseball cap cartoon
fashion baseball caps baseball cap women's
baseball cap nike baseball cap new era

baseball cap adidas baseball cap drawing

Goooo ogle >

123 486 57 8 §18 Next

Step #2: Google Keyword Planner

Next, enter your target keyword into the Google Keyword Planner. Then take a look at the
keywords that Google suggests to you:
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Keyword {by relevance) .|

ny vankees cap

yintage baseball caps

fitted baseball caps

custom baseball caps

B O 80 0| O d

white baseball cap

[[] basecap

Step #3: Sprinkle These In Your Content

Finally, sprinkle the LS| keywords that make sense into your product or category page content.
Optimizing URL

According to the research, there is a correlation between the URL length and rankings.

However, the URL length is not the sole factor here, and the correlation does not mean
causation, but it is better to use the clear URL than the clutter one.
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URL LENGTH

AVERAGE # OF CHARACTERS

1 2 3 4 5 6 7 8 9 10

GOOGLE POSITION

URLs are longer on eCommerce site than other sites. Because of all categories and
subcategories, and variation of a product.

For example:
*https://example.com/category/subcategory/product.ntml*

But still, do not make the URLs longer than the 50 characters. Because longer URLs confuse the
crawlers as it becomes difficult to understand which term is the primary keyword.

Here's an example of an optimized URL with no unnecessary strings:

8 amazon.com/KBETHO i-Baseball-Ac

This Amazon URL is keyword rich, and there is only one keyword in the URL.

You can use a 1-2 words in the URL of the category pages.
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*https://example.com/baseballcapsmen*

The process would be the same with the subcategories. The subcategories do come after the
category.

Follow the same process for subcategories. Only this time, the subcategory will come after the
category in the URL:

*https://example.com/baseballcapmen/fitted*

Include the keyword in your URL at the end. Only the keyword that will send a clear signal to
Google that it is the primary keyword.

*https://example.com/baseballcapmen/fitted/baseballcap-125*
Internal Links

Creating internal links on the eCommerce store is one of the easiest tasks in the eCommerce
SEQ. Because it is done automatically.

First, the navigation itself creates internal links to all the category pages.

g, Shoes & Jewelry > Men > Accessories » Hats & Caps » Baseball Caps

KBETHOS

Vintage Washed Distressed Cotton Dad
Hat Baseball Cap Adjustable Polo Trucker
Unisex Style Headwear

rirdrdy v 1.036ratings | 26 answered guestions

Amazon's Choice for "distressed hat”

v True to size. Order usual size. v

Size: One Size Size Chart
Color:

Black

Though automatic, it is still an essential part of the SEO, and you must take it seriously.
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There would be some pages on your site with much authority, and there must be pages on your
site with no authority.

Internal links work as a bridge to pass the authority.

STRATEGICALLY INTERNAL LINK

e

For example:

A post has attracted a lot of backlinks, and now the post has a powerful profile.

You would like to use that authority for the product pages, and the internal links will help you a
lot.

If it is not possible to insert the links into your product’s description, you can use other
strategies to create a sturdy internal link structure.
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Example 1:

Customers who viewed this item also viewed

!

(& ooeenpy
Ul SRR

CC Everyday Distressed Tinya Baseball Cap Men
Trucker Mesh Summer Women: Plain Sports
Vented Baseball Sun Cap Adjustable Youth Ball Hat
Hat Wl AR T 435

= T 34 $7.896-58.99

$1499-51599

Example 2:

Amazon Best Sellers Rank: #1,558 in Clothing, Shoes & Jewelry (See Top 100 in Clothing, Shoes & lewelry)
#60 in Women's Accessaries
H455 in Men's Shops
#9 in Men's Bazeball Caps

Example 3:

Peaple who viewed this also viewed Page 10f 5

Nit

cvpress [

LITTLE PIGS

e Pty » ==
Ewil Under the Sun: A The ABC Murders. Sad Cypress: A Hercule Death on the Nile: B1: Five Little Pigs The Murder of Roger Cards on the Table: A
Hercule Poirot Mystery Agatha Poirot Mystery Eollins Agatha Christie ELT. Ackroye A Hereule Poirot Hercule Poirot Mystery
Agatha Christie rrard Agatha Christie Readers Mystery Agatha Christie
Frfrfr v fr 359 Audibl sbonk ety 220 Agatha Christie fihiie Eeslibbook Agatha Christie
Audible Audicbook $0.00 Free with Audible Audible Audiobook L & & gidrg $0.00 Free with Audible w sy erdy 1954 Audible Audiobaok
$0.00 Free with Audible trial $0.00 Free with Audible Augible Audiobeok trial A @ Audiobook $0.00 Free with Audible
il sl $0.00 Free with Audible $0.00 Free with Audible trial

trial trial
Example 4:
Customers who bought this item also bought these digital items Page 1 of 10

The Way of Kings: The Sword of Destiny: Tales of Time of Contempt: Season of Starms: A Novel The Lady of the Lake:
stormlight Archive Book the Witcher = Now a major Witcher 2 — Now a major of the Witcher - Now a Witcher 5— Now a major
One Netflix show Netflix show {The Witcher) major Netflix show Netflix show {The Witcher)
3 Brandon Sanderson » Andrzej Sapkowski » Andrzej Sapkowski » Andrzej Sapkowski » Andrzej Sapkowski
e dr i fy 6,651 seddddy 1922 e drdr 760

Kindle Edition Kindle Edition Kindle Edition

T199.00 F169.00 ¥199.00 T199.00 ¥199.00
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The indirectly important part of the on-page SEO strategy is to have an attractive page that
ensures that the user stays on the page.

Imagine getting the first rank, and the user opens up the page to see the horrible wall of text
and a few blurred pictures of the product. The user will bounce back so fast.

That's why you must use the multimedia on the page.
Product images are essential for the visitor.

You must invest in them properly. Create an attractive image portfolio of the product so the
user can get the idea of the product. The first impression is critical.

For example, this is one of the product pages of the Poppin:

THE DODECAHEDRON

Sticky Memo Ball
Yo ek ok 20

s$12

o 1 ADD TO CART

W5

() ADD TO WISHLIST

f ¥ P = in

The image is of HD quality, and with a clear white background, the product gets all the
attention.
The zoom function lets the user see the product from close.
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Then there is also a video on the page that shows how the product works.

Meet the Sticky Memo Ball

poo= | Meet the Sticky Memo Ball

W

£ Youlube C3

All this multimedia make the page attractive, and the user stays and learn about the product.

This increases the chance of the sales, and also sends the signal to Google that the visitor is
enjoying the page. That boosts the ranking of the page Result.

sticky memo ball % | & &

Al <2 Shopping [ News [ images [ Videos i More Settings  Tools

About 53,70, 000 results (028 seconds)

www.poppin.com » Sticky-Memo-Ball-104858 ~
Sticky Memo Ball | Notes + Task Pads | Poppin
We carry colorful office supplies for home, school, and the office. Shop our Sticky Memo Ball

and other modern office supplies at Poppin com
US512.00 - In stock

Videos

Poppin Sticky Memo Ball Meet the Sticky Memo ‘The Container Store -

Ball Poppin Sticky Memo Ball
The Container Store poppin
YouTube - Oct 16, 2017 YouTube - Oct 11, 2017 Facebook - Aug 27, 2018
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The product page of Poppin is ranking for the keyword “sticky memo ball.” Also, the video of
Poppin is in the third position. So out of the top 4, 50% results are from the Poppin.

Finally, the inspection of the image:

The image has an alt tag: “Sticky Memo Ball, hi-res.”
Title of the image: “Sticky Memo Ball Sticky Memo Ball.”

The media asset on the pages is also optimized for the keyword.
All of them are doing their job to push the page up in the ranking.

There are no one or two factors in eCommerce SEO that make the ranking, and it is the overall
effort of all the elements of the pages that tell Google what the page is actually about.

Then there is Structured Data.
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Schema

Search a product name on Google, and you will find additional information about the product.

iphone x X ~!-f Q

Q Al Q Shopping [ Images [E News  [f] Books i More Settings  Tools

About 3,64,00,00,000 results (0.60 seconds)

Www.amazon.in » Apple-iPhone-Space-Grey-5torage: -
Apple iPhone X (64GB) - Space Grey: Amazon.in
Apple iPhone X (64GB) - Space Grey: Amazon.in.

Display: 5.8-inch Super Retina HD dizplay with ... Camera & Video: Dual 12MP cameras with Po_.
Front Camera: 7MP TrueDepth front camera wi... Capacity: 64GB, 256GB

W% Rating: 4.5 - 2,239 reviews
There is the rating, capacity, and other info about the product in the SERP.
How?

It is done with the Schema.org.

You can integrate it for your eCommerce store, and it will help you include data to your
description:

* Pricing

* Availability

* Delivery time
* Review data

There are many ways to integrate the Schema to your eCommerce store.
You can read this guide to set up the Schema.
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Technical SEO

There are so many pages on the eCommerce store that increased the chance of messed up
technical SEO.

That's why the eCommerce sites need to have regular technical audits.

Moreover, most of the product pages do not attract the backlinks, so the on-page SEO and
technical SEO are the only way to power them up against the competitors.

There are many SEO tools that you can use to crawl your site.

» Google Analytics

» Google Search Console

* Ahrefs

« Beam Us Up (or Screaming Frog)
» Copyscape

« Title Tag Pixel Width Checker

» ScreamingFrog

« Site Condor

All of these tools could help you to do a technical audit of the site.

Technical SEO begins from the audit.

Step 1: Technical Auditing

First of all, crawl the entire site with Screaming Frog or any other tool you preferred.
You may find:

* Broken links

* Missing Alt Tags

* Duplicate and Thin content

* Unsecure pages

* Image attachment not redirecting
* Redirection errors
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You will be able to find all the technical issues that are bad for the eCommerce SEO of the site.

Step 2: Analyze the Crawl Report

The second step is to analyze the crawl report and look for the problems.
Export the report into a sheet and prioritize the issues that demand the immediate solution.

As | said, what we are looking for is are page errors and SEO errors.
However, it might be difficult for everyone to grasp what these errors are.

So, let's see the common technical issue and how to fix them.

Common Technical SEO Problem and Fixes

Single Browsable Version

A site does have multiple versions. Sometimes they get index, and the website does loads on
those versions.

* http://yourdomain.com

* http://www.yourdomain.com
* https://yourdomain.com

* https://www.yourdomain.com

For the user, they all are the same as they all fetch the same content.

But for Google, they all are four different pages, which means Google will treat it as a duplicate
content problem.

How to Fix:

The simple fix of this problem is 301 redirect to the one version. Add canonical to other
versions.

Use httpstatus.io to find the chain.
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Request URL
> http!//www jkrowling.com

v httpy//jkrowling.com

Summary

Status code

307

As we see, the non-www version redirects to the www version.

Unique Content

Scheme
& HTTP

8 HTTPS

Host
jkrewling.com

www.jkrowling.com

Status codes
200

Path

4 Redirects

1

1

B Copy summary

Duplicate content is one of the most hateful things for Google. Google has released the update

specifically to punish the site that has duplicate content.

eCommerce sites do have lots of duplicate content because of a large number of pages. Many
of them use the same product descriptions.

Also, sometimes the site has a different version of the product, and each version has a
separate URL, leading to the duplicacy issues.

Then there is content that is present on every page.

Google sees that too as a duplicate content.

You can use tools like Siteliner that will crawl your site to find all the duplicate content.

Page 49



2eNC

CLOUD

How to Fix:

First of all, noindex the pages that are not ranking and do not bring in any traffic, but are the
reason for duplicate content.

Once you've noindexed all of the URLs that need to go, it's time to tap into the canonical tag
(“rel=canonical”).

A canonical tag tells Google that this is not a unique content but a different version of another
page. Google does not treat the page as unique, and there are no duplicacy issues.

If there are many version present on the site of one page, use canonical tag.

USE THE CANONICAL TAGC OF DIFFERENTIATE BETWEEN
DUPLICATE & ORIGINAL PAGES

CANOMNICAL VERSION
Ecommatoosite comyWiolet-céfice-bag- procuct

RED OFFICE BAG YELLOW OFFICE BAG

Ecammarcesiocomirad:-affice-bag.product Ecommarcessecomyyaliow. offico-bag arodict

Thin Content

Google hates Thin Content too.

Thin content is that content that is not useful to users, but there is a page of it, so Google has
to crawl it.

The Panda penalty deal with the thin content issues of the site.

However, it would help if you kept in mind, the longer content ranks better. The short content
hurt the site.

Page 50



2eNC

CLOUD

CONTENT TOTAL WORD COUNT

2000

1900

1800

0
(=]
[+ 4
O
=
w
o)
[+ 4
w
m
=
=2
=

1700

1 2 3 4 5 6 7 8 9 10

GOOGLE POSITION

It usually happens with the eCommerce store because it becomes tedious to write the unique
content for the 50 products when those 50 products are similar.

For example:

Writing unique content for each Shoe becomes difficult when there are 100s of Shoe pages on
the site. They only have one function, keep the feet comfortable. The threshold is short.

How to Fix:

Find each thin page. Usually, the pages with words less than 400 are considered thin.
Find them all with Screaming Frog or other online tools, and noindex them for some time.
Then add the content.

You can follow this template to create the page.
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PRODUCT PAGE DESCRIPTION TEMPLATE

Product Name

$199.00

Product Description

Features
L : ®
BULLET LIST OF %
EEATURES ®
[ ]

Use cases, awards, benefits, product imges, FAQs

“DEEP DIVE"
PRODUCT
DESCRIPTION

Summary + call to action
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Site Speed

Site speed is one of the factors that is part of the algorithm that ranks the page. The web
pages’ speed is not only crucial for the eCommerce SEO but also for optimizing the conversion.
The report has suggested that the cart abandonment increase by 25% if the page takes more
than 3 seconds to load.

You can run a speed test on GTmetrix, Pingdom, or Google Page Speed to get the detall
information about the page loading speed. Here is the Google Speed Test of “TheVerge™:

50

https://www.theverge.com/

= g-49 == 58-89 == 99-100 ()

Field Data — Over the last 30 days, the field data shows that this page has an Moderate speed
compared to other pages in the Chrome User Experience Report. We are showing the 75th percentile of
FCP and the 95th percentile of FID.

m First Contentful Paint (FCP) 1.2s @ FirstInput Delay (FID) 52 ms

[0 show Origin Summary

Lab Data = =

W First Contentful Paint 1.2s m First Meaningful Paint 1.3%
A Speed Index 3.0s m FirstCPU Idle 40s
A Time to Interactive 46s @ MaxPotential First Input Delay 100 ms
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This is the crop version of the test. Google speed test gives you much more information and
steps to improve the speed of the site.

The reasons that eCommerce site pages load slowly:

Bloated Ecommerce Platforms:

There are eCommerce platforms that are slow due to unoptimized and bloated code. Such
eCommerce platforms are difficult to operate as they are not popular. Hence the developers do
not make plugins/extensions for them.

Large Image File Sizes:

Surely, an eCommerce store does need high-quality images and an interactive page filled with
multimedia, but it can weight up the page.

That leads to the high load time of the page.

Slow Hosting and Servers:

Finally, slow hosting and slow servers can make your site slow from the backend. The HDD
servers are quite more time-consuming than the SSD servers.

How to Fix it

Upgrade Your Hosting:

“ ServerGuy Hosting guarantees less than 3 seconds of loading
speed. Check the Magento and WordPress Hosting. ,,
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Invest In a CDN:

A CDN (content delivery network) is the best way to improve site performance significantly.

There are many CDNs. However, you should invest in the best possible option.

Optimize Image File Size with Compression:

You can optimize and reduce the image size while keeping the quality of the image intact. Many
online tools can do it or hire a graphic manager to look and fix all the pictures on your site.

Check your home page’s SEO

Optimizing the homepage is necessary as any other page, but still, many eCommerce stores

tend to miss doing the SEO of the most important page of the site.
Crawl the homepage and look for the few answers:

* Title on the pages are clickable?

* Is on-page SEO is on the point?

» Meta description is unique and optimized for clicks?

* Is there one H1 tag?

» Page structure is optimized with various headings (h2, h3, h4 p)
* Are target keywords present?

Look for all these answers, and if there is “no” to any suggestion, fix it.

Review Google Search Console

You can get fantastic information about your site from the Google Search Console.

Login to your Google Search Console, and you will find the dashboard.

In the overview, you will find this:
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Type

Speed (experirnental)

Mabile Usability
Breaderumbs
FAD

Logos
Products
Review snippeis

Sitelinks searchbox

Valid
Mchife o
Ceskiop i}

239

14

12

26

Errors Trend

248 ————

214 T

an ——

OPEN REPORT

OPEN REPORT

OPEN REPORT

OPEN REFORT

OPEN REPORT

OPEN REPORT

OFEN REFORT

OPEN REPORT

As you can see that Google gives you a detailed report about all the errors on your site. Open

any report.

For example: Mobile Usability:

Details

Status Typs

Errar Text too small to read

Error Clickable elements too close together
Errar Content wider than screen

Validation 4
© rotstaned

@ notstarted

Aowis perpage:

Trend

_

ik

"|_|"l'1

- -3.873

Now | need to fix this issue. | can click on any errors to find the page this error is showing. So
check out your Search Console to find out these crawl errors.

Now, these are the basics of technical SEO auditing of an eCommerce store. For advanced

auditing, you can contact us.
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Local SEO

Local SEO can work a charm for you if you have a brick-and-mortar store and want more local
foot traffic to your store.

With Local SEO, you can rank your local business in Google, Bing, Apple Maps, and other local
search engines.

Nearly 45% of all searches are for local information.

Local SEO is the process of optimizing the business for the online presence to attract local
customers. Searches could be from Google, Bing, or any search engine.

coffe shop b ¢ 4 Q
Rating~ Hours -~

DePauls Coffee Shop
4.3 %% k%% (20)-Coffee shop

Temparariy closed

Perch Wine & Coffee Bar
4.5k (984) -3ITT - Coffee shop
71, Khan iarket

Temporarily closed

Stylish wine bar senving global bifes

Coffeetini

by e TR
37k

(60} - Coffes shop

FIEE Complex, A-26

Temporarily closed

Breakfast . Veastarian options - Good for kids

= More places

Optimizing for local SEO is not that difficult.

But here are a few requirements:

« Site must load fast

« Store should not have a blotted user experience.

» Structure must be clean.

However, if you are following this guide, you may have already made
these fixes.
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Claim your Google My Business Profile

According to Google:

“ Google My Business is a free and easy-to-use tool for
businesses and organizations to manage their online
presence across Google, including Search and Maps. ,,

Google My Business shows up the business in a local search result.
The process of claiming the GMB profile is simple.

Login in to your Gmail account, fill all the information.

+ Store address

* Product you sell

* Shipping or No Shipping

These are the few fundamental questions Google will ask you.

Then you will submit your phone number and website. After everything is done, Google will
verify the address by sending you a Pin via postcard.

You have to enter the Pin into your GMB account. Once done, the verification badge will start to
show.

After verification, you can optimize your listing.
» Add more categories

* Upload some photos

« Company opening time

* Phone numbers etc

Your business listing will show up when someone searches your business name.

However, if you want to rank for local keywords, you have to build local citation.

Page 58



2eNC

CLOUD

Build local citations

Citation means the online mention of the business, which usually tells the business name,
address, and phone number.

You can call them backlink from the local websites, like local news sites,magazines, and press
releases.

There are many directories where you can create a citation for free. Then there are paid
directories.

Few of the directories to begin listing are:

» Google My Business

» Facebook

* LinkedIn

* Yellowpages.com

* Yelp

* Local.com

» WhitePages.com

To find the local directories, you have to search on Google with your location name.

For example:

Directories for Arizona, Newzealand directories, Alabama local business listings, etc

Reviews for Local Business

Google Customer Reviews are important for customer acquisition via Google my Business
Profile listing.
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International Book Mart ===
G-1 Main Road, near Desh Bandhu College, Krishna Market, Kalkaji. New Dethi

3 - 9 * * ** 86 reviews @ Sort by: Most relevant »
Al stationery 3

Anamika Sukul

Local Guide - 39 re 07 pl
k& kk K ayoarago

This shop is in Sadiq Nagar
il i

Yash veer

Local Guide - 36 raviews

KKk % 10 months ago
Keep most of the books (school. college sxams)

il Lie

These stars by the customers and guides are the first thing the user sees in the business listing.

Also, better reviews and ratings give a boost to the business profiles in the SERP.
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Content Marketing

Content marketing can bring you a lot of targeted traffic, and that means sales.
The stats support it:

* More than 40% of marketers find blogging the best strategy

« 70% of people prefer to learn about a company via an article/post instead of an
advertisement

* 68% of consumer likes to consume the content created by the brand

Yes, content marketing attracts consumers, but they also attract backlinks. It is one of the
easiest and best ways to generate quality backlinks. And then, you can pass that juice to your
product pages via internal linking. Also, let’'s assume that your product pages and category
pages are ranking at the top for your primary keywords. Now what?

Would you not like to cover more organic Google space? Content can help you there. The
moment you start creating content, you begin tapping the keywords that were not possible
before.

Let's see an example:

This is an eCommerce store that sells Dog related products:

sy | BRAND OF THEYEAR AT
HEADS UP FOR TAILS | m @ WO BANDING AWATDS

DOGS ~ CATS ~ SMALL ANIMALS ~ PERSONALISED ~ NEWARRIVALS SALE BLOG  FOUNDATION  BRANDS

BUY ANY 4 PACKETS OF EITHER SARA'S TREATS OR
HAPPI DOGGY TREATS AND GET THE 5TH ONE FREE.

SHOP NOW
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They have a section of the blog on their homepage. They are creating blog content for the past

six months (November 2019).

Here's How You Can Keep Your
Dog Entertained

LATEST STORIES

Fa— — Y

Now the benefit of this blog.

Keep clean your cat’s [itter box

Here’s How You Can Keep Your Dog Entertained

Tharks to our busy schedules, we oftén miss out on piaytime with our dogs or
trict these to the .

| put the URL into the Ahref and find these stats.

biogs.headsupfortails.com/ »

Ahrefs Rank UR' DR! Backlinks |

2490582 25 34) 143
Recent 179
Historical 191

@ How to use
Referring domains i Organic keywords | Organic traffic | Traffic value |
61 331 223 $110
Recent 72 PPC & PPC 50
Historical 76

In only six months, they have 143 backlinks from 61 domains. Keywords are ranking, and they are

bringing the traffic.

It is easier to get a backlink to high-quality content than a product or category page.

So let’s see how you can start with content marketing for your eCommerce store.

It is three-step process.
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Step #1: Hang out with your Customers

Hanging out with your customers means joining the same webspace as your customers.

The Internet is a prominent place, and you will find your customer hanging out at different sites,
forums, platforms, social media channels, and comment sections.

You have to become part of it.

For example, there are many communities on Reddit.

2 comicswap HEZEN
rfcomicswap

Facebook Comic Group:

+ Join group «« More | Join this group to see the discussion, post and comment

| found these communities in a few clicks.
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Whatever your product is, you can quickly find the communities and groups on the internet
around it.

Join those groups and spend some time observing everything.

Step #2: Learn about your Customers

Learn, learn, and learn about your customers. What are their problems, and what they want
from the product? Which attribute of the product did they like the most?

Learn the terms they use and the language, phrases, words with which they communicate.

4  Posted by ufkungfupoeil year ago;

Best place to buy comics online?

I live in southern Chio and there are not any comic stores nearby. I prefer to have physical copies over
digital. So what online retailer is the best place to buy new comics?

21 Comments | # Share Save Hide K Report 283 Upvoted
» p

This thread is archived

Wew comments cannot be posted and votes cannot be'cast

SO0RT BY BEST =

4 UnworthyThor Thor 7 points ' yearag
¥ httpd/mycomicshop.camiis my go to for floppies. I've had too many shitty customer service issues
witht https://www.midtowncomics.com/:and won't buy from them ever again.

£ [deleted] € points | _

¥ TIveboughtalot from midtown comics. Each floppy comes bagged and boarded and there is
usually a discount for each issue. T would just wait until I was ordering enough that the total
discount I got was equal to or greater than the shipping so it would be the same price or less than

it I bought it in store.

Above is only one example: you will find the real problems of the customers. And all of it will
help you to create content and sell your services.
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Step #3: Create A++ Content

Create amazing content.
Content could be anything:

* Blog

* Pictures

* Infographic
» Guides

* Videos

* Gifs

* Listicles

* Quizzes

Every content can work if it is amazing enough and reach to the right audience.

Most of the book publication houses use Instagram for content marketing.

randomhouse ¢ [l

4,004 posts 463k followers 783 following

Random House

#bookstagrams!

A glimpse behind the books at Random House in New York, NY. Tag us in your

ill Kt
it e e

Events New Books RHBC Celeb Recs Author Q&A Playlist
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The content randomhouse publish on the Instagram account:

Its pretty looking book pics. The aesthetically pleasing book images for the book readers.

All of this will take time, effort, and resources, but it is a one-time process to set up the blog
and social media profiles. Create content for one channel and reproduced it to other channels.

Page 66



2eNC

CLOUD

Link Building Methods

Link Building is not only about acquiring links from the other sites.

Eric Ward (known as a pioneer of Link Building) prefers the word “awareness building” and not
link building. It is about creating a story on the web, and the rankings will follow profound
stories.

Google is not what it was ten years ago... Now it can quickly smell shady link building strategies,
and penalize your store.

And when it comes to an eCommerce store, building links for product pages look more
complicated.

But with the right strategy and plan, you can attract plenty of links, to begin with.
Let's see a few ways marketers use to get the link for the eCommerce store.

1. PR Stunts

2. Seasonal Landing Pages

3. Newsjacking

4. Scholarship and sponsorship
5. Giveaways

6. Guides

7. Blogging

8. Tools

9. Broken link building

10. Stealing competitors links
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Use PR Stunt

Doing an event that generates a buzz on the Internet is a sure way to create authority backlinks
quickly.
But how do you create a buzz on the Internet?

A simple example of a PR stunt is CEWE Photoworld.

If you printed off all the

gon

photos uploaded in a year,
how far would they reach?

s e ~EmemeeT

e

1

They created a simple landing page, displaying statistics in the form of attractive visuals. Now
the page has been gone viral and covered by many popular news outlets and media agencies.

There is a lot of social media share of the page.

And this single page has build high authority.

If You Printed All The Instagram Pics Uploaded in a Year | Photoworld © Howto use
cewe-photoworld.com/photos-on-the-web/ »

Ahrefs Rank ' UR? DR Backlinks Referring domains ' Organic keywords ' Organic traffic Traffic value '
194,525 37Ty 62 226 133 424 53 $43
v Recent 275 Recent 146 PPC O PPC 50
Historical 1.45K Historical 278

226 backlinks to a single page from 133 domains. The quality of backlinks?
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Referring Domains ' @ How o use

Dofollow = | TLDs «

Live Recent Historical 109 results
Domain DR} Ahrefs
rank
searchengingjournal.com - 89 1.498
cosmaopolitan.com » 38 2.084
thedrum.com - a7 2,474
tympanus net = 85 3,868
businessinsidercom.au » 34 5.045
brandwatch.com 84 5,235
webdesignerdepot com » 83 5764
sUmo.com 33 6.075
hyperaliergic.com 83 6,241
idgsew 32 6,952
locaweb.com.br= 52 7.341
wired.it 81 8,536

If your content is original and has emotional touch, if it can make people laugh, sad, or

Referring domains
(dofoliow) ¢

43,085
77,952
31713
13.152
33.939
15.934

19,251

fascinates, then a single viral piece can make your site brand overnight.

This is what Wendy's twitter does:

Wendy's @ ys - Feb 13, 2017
This is us laughing at your funny joke
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I{a; Lawns ©

5 €an you give me relatlﬂnshlp adwce

(@) Wendy's @ @ ys - Feb 15, 20
g If you're asklnq a fast fc-cud Tmtter this relationship might be doomed

Wendy was roasting the customers when all the brands are trying to become professional,
polite, and pleasant to their customers. People liked the idea that a person is sitting behind the
brand’s account and not some robot that always spits out the positive things.

Many marketing sites covered Wendy's social media strategies, and they all gave the links to
them.

It does not matter if the PR stunt brings negative publicity or positive publicity, but it will surely
bring you the links.

Seasonal Landing Page

Some events occur every season. Some brands utilize the opportunity and develop a page
around the season. Every year the page attracts links, and the authority improves.

Then there are sales and holidays. eCommerce stores should make a separate landing page for
these events.

For example: Amazon Black Friday Page

Cyber Monday 2017 - Shop Cyber Monday Deals & Sales | Amazon.com

W, amazon.com/Cyber-Monday/b?le=UTF8&node=5550342011 «

Ahrefs Rank UR* DR Backlinks Referring domains’ Organic keywords
22 54 B 11.5K a5 865 -7 5.1K
; PRPC O
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These pages are so successful in link building because the page becomes an offer page.

All the offers and sales are on one page, and because of this, the site owners can easily link to
the sales going on your eCommerce store.

Newsjacking
Hijacking ongoing news or story is another excellent way to create backlinks.
In Newsjacking, a brand takes stands and puts his opinion about something trendy.

The best example here is the success of the Egard Watches.

It begins with when Gillette released a short ad film where Gillette tried to take stand against
the toxic masculinity and patriarchy.

PPl o) 1:28/145

cleaned by Adblock for Youtube™
#TheBestMenCanBe #Gillette

We Believe: The Best Men Can Be | Gillette (Short Film)

33,995,810 views = Jan 14, 2019 e 813K i 1.6Mm ## SHARE =i SAVE
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But the way they delivered the message, people hated it. It did not go well for the Gillette.
As you can see from the like/dislike ratio.

On the other hand, another little, no known brand, Egard watches, released the video in the
response of the Gillette ad.

Men account for 93%
of workplace fatalities

cieaned by Adblock for Youtlbe™
What is a man? A response to Gilletie

5,287,444 views = Jan 16,2019 iy 533k @ 10K # SHARE =i SAVE

The video was successful, and the comment section was full of praise.

#; Chud Doctor 4 months ago

An absolute masterpiece all little boys should watch this and understand that being a man it's not a
bad thing, and that masculinity it's a good thing like honesty, solidarity, kindness, responsibility, there's
is no such thing as a toxic masculinity there are some bad guys, both men and women. And that's all.

il 173 &  REPLY

+ View 10 replies

Charity Kabagambe 3 months agoe (edited)

Amen. My mother died when | was 1 but my Dad stood with me and my sister! He was my protector
and provider!!!! He never left but he stepped up!! Without him I'd be nowhere. He sacrificed all his
social life to be with us, spend time with us he was always there. God bless all men!!!

iy 33 * I REPLY

+ View reply

WilfordThe 4th 1 year ago
Do you make razors, because | would definitely buy your razor

i 19K § REPLY

+ View 17 replies
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In less than a day, various brands have covered the story, and all of them have given the links to
the store.

What is important while Newsjacking a story that you must have something substantial to say
and stand on.

How you can do this:

* You have to keep an eye on the trending topics of your industry.
» Contribute to the topic as early as possible.
* Don’t hesitate to take a stand in which you believe.

Sponsorship and Scholarship

Giving sponsorship and scholarship is a great way to get a backlink from the educational
institution and government sites.

But you must have a solid program to offer so the student can take advantage of it. | mean, the
offer must be a genuine one. If you create the scholarship program only for the backlink
purpose, Google will know it.

giving.walmart.com/ = © How to use

Ahrefs Rank | UR? S DRI Backlinks | Referring domains Organic keywords Organic traffic’ Traffic value |
'
637 16 = g 91 98.6K 1.56K 2 5 0
Recent 109K Recent 1.74K PPCO PPC 30
Historical 518K Histarical 4. 46K

Before giving.walmart.com was redirected to the Walmart.org, the subdomain has the 98.6k
backlinks. And now all of them are for Walmart. org.

education.microsoft.com/ =

@ How to use
Ahrefs Rank ' UR: & DR! Backlinks ' Referring domains | Organic keywords | Organic traffic | Traffic value |
11 76 ) f96) 182K 1.35K 1.5K 18.7K $7.6K
?‘%gg—_-‘ﬁf Recent 210K Recent 1.58K PPC O PPC 50

Historical 2.9 Historical 8.09K

This is from the Microsoft education center.
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The purpose of these pages might not have to get a backlink but to offer help to students, but
they are getting backlinks.

Another option is to give a scholarship to students.

Create a landing page that will tell your selection process and eligibility criteria. Then reach out
to the universities and education sites.

And when it comes to an eCommerce store, building links for product pages look more
complicated.

But with the right strategy and plan, you can attract plenty of links, to begin with.

Let's see a few ways marketers use to get the link for the eCommerce store.
Giveaways

Giveaways are one of the oldest methods of making a backlink for an eCommerce store.

By Giveaway, you not only get the backlink, but valuable feedback, awareness, and user-
generated content around your product.

In Giveaway, a brand gives the products “for free” in a contest or raffle.People participate in the
contest because they love free products.

The publication industry uses the giveaway method a lot.
Whenever a new book is launched, the publication house run book giveaways to the readers. In

return, the readers promote the book. There is a name for the review copy - that is “Advance
Review Copy.”
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— Fresh
FICTION

— FOR TODAY'S READER —

Get more than May flowers with Fresh Fiction!
Win an Amazon Gift Card!

WIN
Books and Gift Card

from Fresh Fiction

U al iy any lale-nigh eeeding craviog

riter today

13 Ways to Enter

Sign up for our Fresh Fiction Readers +

-

Don't miss our Fresh Picks!
Follow @FreshFiction on Twitter

Visit Fresh Fiction on YouTube

%
-

Visit @freshfiction on Pinterest
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Learn more about Readers & ‘ritas 2020

+

*
-

Subscribe to our Podcast

p Get a box of books delivered directly to your door
each month! All brand-new books, some before

| they are released in stores!

Join our Video Book Club (it's FREE) x

+

With a single giveaway, the author/site is creating followers for all the channels.

When a person hosts a giveaway on their site to participate in the giveaway, link building is the
part of eligibility criteria.

Not only books, in almost every segment, product giveaway is a easiest way to generate
backlinks.
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However, Google has become strict for such links as this strategy was started to become
spammy.

But it still works.
What you can do to do it naturally is not to ask for the link to your site specifically.
If the user is doing it without asking, then it will be somewhat natural.

But this method is not much recommended.

Useful Guides / Original Research

As you created a complete course for the students, you can also do original research.
The Internet needs statistics to prove the point.

A page with stats supported by original research is a backlink magnet.You can collect valuable
data around a topic in your industry and make a post/page around it if you cannot do the
original research.

For example, this PDF has original research. And many sites are linking to it as the source of
their facts. As a result, the PDF has gained much authority.

assets kpmg/icontent/damikpmaox pdii2017/01/the-truth-about-online-consumers. pdf »

Ahrefs Rank ' UR? q? DR! Backlinks Referring domains '
24,533 44 8 _ 76 516 268
@}:ﬁ Recent 625 Recent 302
Historical 805 Historical 327
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Oberlo has collected the original data from multiple sources and made it accessible at one
place.

19 Powerful Ecommerce Statistics That Will Guide Your Strategy in 2020

www.oberlo.in/bloglecommerce-statistics-guide-your-strategy »

Ahrefs Rank | UR' DRI Backlinks Referring domains ' Organic keywords '
4 2N &) 20 28 “ B
' Recent 48 Reacent 31 '
Historical 64 Historical 34

That gave them 29 authority backlinks without asking anyone—all of them are natural and very
useful.

Then there are Guides.
Guides are the bible of the eCommerce content.
There are two types of guides. Buying Guides and Tutorials Guides.

Buying Guides helps you make the right decision by describing all the product characteristics
in detail.

Tutorial Guides explains to the user how to do a task, and in between, puts the products from
the store needs to perform the tasks.

For example, this Drone Buying Guide:

Explors 7 Video » Buying Guide s Introduction to Drones and UAVs

Introduction to Drones and UAVs

By Peter Ward_7 | 4 years ago . L 4 N P =z <" 68
Save (] . . w— ¢
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The guide is ranking and got the few backlinks too.

www bhphotovideo.com/explora/video/buying-guidefintroduction-drone:

Ahrefs Rank | UR? DR Backlinks '

2 646 7% a7y 24

Recent 26
Histarical 73

On the other hand are the tutorials guides.

For example, this mountain climbing guide is bringing much traffic and links to the store.

Getting Started Mountaineering | REl Co-op @ Howto use
www rel.com/leam/expert-advice/mountaineering-summit-adventures himl =
Ahrefs Rank ' UR® DR Backlinks ' Referring domains | Organic keywords | Organic traffic’ Traffic value |
‘\'ﬁ\{\
2,130 21 8 g 86 18 12 D27 21 719 $774
Racent 23 Racent 16 PPCQ PPC §0
Historical 80 Historical 30

These guides and original research can build backlinks for you, and it also helps the users.

It is the useful content with value, that everyone likes, from Google to the User.

Blogging
As | mentioned earlier in the post, blogging is crucial for consistent link building and traffic.
Every blog must have a bog from day one.

However, it will take some extra resources, but in the long run, you will find the return much high
than the investment.
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Creating Tools

One of the smartest ways | think of creating a backlink for an eCommerce store is to create a

tool.

For example, the AWS calculator by Amazon.

| We use cookies to provide and improve our services. By using our site, you consent to cookies. Leamn More

aws

e SIMPLE MONTHLY CALCULATOR

Language: |English v |

Need Help? Watch the Videos or Read How AWS Pricing Works or Contact Sales

[ Resmtan |
Amazon EC2

Amazon Reute
53

Get Started with AWS: Learn more about our Free Tier or Sign Up for an AWS Account »

i-'l, FREE USAGE TIER: New Customers get free usage tier for first 12 months

Services

Choose region: | US East (N Virginia) v

53 Standard Storage & Requests:

Storage: v
Amazan PUT/COPY/POST/LIST Requests: v
CloudFront -
fomoieiieh | GET/SELECT and Other Requests: v
Amazon RDS Data Returned by 53 Select v
Amazon Elastic Data Scanned by 53 Select v]
Load Balancing
53 i Tiering (S3 INT) Storage & Requests:
Amazon T | -
DynamoDB Storage: [ L= v
% of storage NOT actessed in & 30 | i
i day period: L 4
ElastiCache .
o g tisge e

Estimate of your Monthly Bill ($ 0.00)

Inbound Data Transfer is Free and Outbound Data Transfer is 1 GB free per region per month

. Amazon S3 is storage for the Internet. It is designed ta make web-scale computing easier for developers. Please check the Amazon 53 Storsge Classes page details

And look at the number of backlink this tool have

calculator 53.amazonaws.com/index.ntmil v

Ahrefs Rank UR? DR}

36,081 56 ) _75 ,

Backlinks '

6.34K -5

Recent 112K
Historical 46 8K

Referring domains |

1.59K

Recent 1.8K
Historical 2.98K

Common
‘Customer
Samples

|_Eerfom ||| Free wibsite on
AWS
AWS Elastic
Beanstalk Default
Marketing Web
Site
Large Web
Application (All
‘On-Demand)
Media Application
@ How fo use
Organic keywords © Organic traffic ! Traffic value °
PPCO PPC S0

It does not matter what niche your eCommerce store is; you can create a simple tool to help
your users. These tools do not cost much, and it is only a one-time cost.

Similarly, eBay, Shopify, Neil Patel, and even Backlinko, they all offer free tools to gain backlinks.

Broken link building

Broken Link Building means finding the link that is broken on the Internet and then fixing them

with your site's link.

It is a simple yet powerful link building strategy that can generate powerful backlinks.
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First of all, you need a browser extension that will find the broken links on any webpage.

Now you have to create a mail to the owner of the site or the writer of the post.

Like this:

Hey (Name)

| was reading your post today, and | found a broken link on

this page (page URL).

The site you were linking to is not there anymore.
However, | have a great resource on the same topic that

you and your readers would love.
Thanks

Keep it simple and minimum.

If the owner found your post and page worthy, he will give a link to you.

Another way to find the broken links is to use the Ahref.

Put the site in Ahref “Site Explorer.” On the left panel, you will find the broken link option.

Hrampanc

Pages v

Best by links

Best by links' growth
Top centent
Cutgoing links v
Linked domains
Anchors

Broken links

Paid search v
PPC keywords
Ads

Top landing pages

Exnart vy

not

<
T

B Ty sy T

§
§

The Zend Framework includes a list of pre-defined priorities. however. you
can customize to your liking.
& framework.zend.com/manual/en/zend.log. html =

3

Framework includes logging sireams for databases, flat files and even XML
markup (through a custom formatter).
& framework.zend.com/manual/en/zend.leg.formatters.hitmi »

3

to send me emails for certain events in my code. This particular example
leverages two Zend components:
jon.artistsweatshop.com/?p=43

Cannot resolve host

It will reveal all the broken links of the site; then, you can look for if it is

useful for you.

23 Apr'20
10d

23 Apr'20
10d

29 Mar'20
10d
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Stealing competitors links

Finally, it is all about ranking better than competitors. So why not stealing the link of your
competitor?

You will need a backlink tool to do that. Free backlink checker does not work or does not
extract all the backlinks. If you have Ahref, you can do it.

Step 1: Put the URL into the “Site Explorer”
Step 2: Click on the Backlink
Step 3: Check or Extract all the backlinks of the site

nttp + https v www.killerphp.com X | *domain/* | Settings

Qverview Backlinks ' @ rowiouse
Backlink profile v
Baekiinks [eliT BTG One link per domain All Dofcllow » | Platfiorm » | Language v @ Traffic v ord of phrase Include v Anytarget v
= New
: lé?;:(en Live ' Recent i Historical | 487 dofollow backlinks from unigue domains Export
Relerng domains Referring page ' DR! UR}! Referring Linked Ext.! Traffic! Kw.' Anchor and backlink ! First seen Links
* New domains'|  domains Last check '
= Lost
Anchars C8S Tutorial 51 47 450 13 28 2,940 794  Interactive Web 29 May "19 613 »
i 8 www.csstutorial.net/ v Developer Course 5 Apr'20
Relcpmg \Psr il EN WORDFREZS CONTENT
Intemakbetinka s & shop Killervideostore.
Link intersect com/ v

L canonicaL - wwwkill

Organic search v erphp.com/~

Organic keywords

= New How to Build Websites — The easiest web 40 44 324 15 3 1,944 2,330 Easy \Web Design 27 May 19 813 »
= Movements design iutorial on' the Web Training Videos 27 Mar 20
Top pages # 8 www.how-to-build-websites.com/ v CONTENT
EN WORDFRESS & shop.killervideostore,

Top subfolders MEW ;
com/ v

Top subdomains Lo cANCNICAL — www.kill
Competing domains erphp.com/~

But how to steal them. It depends.

« If the link is in the blog post, you can contact the owner and request
them to include your site.

« If the link is from the forum, you can create a profile and build that link
yourself.
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It is all about finding your competitors backlink and create for your store at the same site.
Links are essential for the eCommerce store to rank, but they are not everything.

As Eric Ward has said, you have to create a story across the Internet, a story that people can
trust and follow. It is about being aware and consistently relevant and valuable to users.

The ranking will follow.
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Outsourcing SEO

SEO is necessary if you are looking for long term business with your eCommerce store.

If you do not want to hire an in-house team to do all the eCommerce SEO tasks, you can
outsource the whole process.

Pros of Outsourcing SEO

 Less Costly than Standard SEO: Outsourcing the SEO would be less expensive than the in-
house team. However, it also depends on the quality of service and the location of your
business. SEO executives and content writers do not get paid equally everywhere around
the globe.Also, some agencies will do SEO at a low cost than the others.But on average,
outsourcing would be less expensive.

» SEO Proficiency: The agencies that provide SEO services are often experts. They have teams
with professional people for each task of the SEQ. One is best in technical SEQ, while
another will be an expert in doing the keyword research.

» Time and Energy: By outsourcing the SEO service, you save lots of time and energy. Hiring an
SEO team and adding a department to your company requires time and effort.

Cons of Outsourcing SEO

» Unknown Risks: You can perform all kinds of research about the SEO company that you want
to give work, but there is always a little chance of unknown risk. This is one of the most
significant factors while outsourcing the SEO service because you have to give control of
your eCommerce store to the agency.

+ Risk of Penalties: The SEO agencies have pressure to show the result, and to get that, they
sometimes stray to unethical practices that might get your site hurt. The outdated and

wrong practice could get your site a Google penalty.

Now let’s look at the process.
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Evaluate your Requirements

First of all, you have to evaluate your requirement.

There are various packages when one goes to outsource the SEO. The SEO agencies do the
entire SEO project, and they also do the part of the SEO, such as technical SEO, content writing,
web designing, link building, etc..

You can handover the complete site to them, or you can pick the tasks.

When you go with the task by task approach, your option widens as there are companies that
specialize in one or another dimension of eCommerce SEO.

Like Hoth is an expert in making backlinks, while Website optimization is best in speeding up the
sites.

)ﬂ—;“? E HGTH . Schedule Free Consultation Log in

Grow Your

Business with

SEO, Content, &
PPC

Scalable, reseller-friendly marketing services at wholesale prices. Join
300,000+ marketers!
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home = services

Website Optimization Services

Maximize Your Prefits By Optimizing Your Web Site

Website Optimization, LLC is a full-service Web Site Optimization and |nternet Markeiing firm devoted to increasing
your bottom line.

Our Website Optimization services are designed to...

Increase Speed
Boost the download speed of your web pages and accelerate backend systems to retain your visitors and increase
usability.

Raise Conversion Rates - Adapltive Multivariate Testing
IMaximize your web site's conversion rate and its ability to generate more leads and sales.

Boost Search Engine Rankings - New Internet Dental Marketing
Improve your web site's search engine rankings and visibility to attract more visitors through "Natural" Search
Enagine Optimization (SEO).

Drive Qualified Traffic (PPCSE Optimization & Campaign Setup)
Deliver more gualified visitors to your web site with optimized pay-per-click advertising campaigns.

Raise Credibility through Professional Design - New Dental Redesigns
Our web site design service improves your look. usability, and credibility. Let our expert design team plan, mockup. AT
and develop your next online business venture.

That's why you need to check your requirements.

Whether you need a fast loading store or powerful backlinks.

Set a Budget

Next is setting up the budget. Everything depends on it.

If you only want a fast loading store, then it would not be much. But you want to rank a keyword
on Google; then, it will depend on the keyword difficulty.

However, calculating the Budget for eCommerce SEO makes it easier for you to decide while
buying the SEO service.

Set Targets

You have to set some targets that you want to achieve via SEO.

It could be dominating the search engine ranking for the primary keywords, or it could be
increasing the traffic by targeting the low competition keywords.
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From the technical audits to optimized architecture, from creating backlinks to optimizing the
pages for conversion. You can set up the targets for the important tasks of the SEO.

It will bring objectivity to the project.
To do that, you have to audit the site yourself first.

Check the analytics to find out how much traffic is the site bringing.

Find the provider
(freelancer/agency)
You can either go with a freelancer or an SEO agency.

You can find SEO freelancers on Fiverr or Upwork. There are many sites where you can look for
quality SEO freelancers.

-‘_e‘}:jwork 0, v Find Freelancers & Agencies HOW IT WORKS LOG IN SIGH UP
Britt D. Paolc B Andrii B, Joyous S,
Full-Stack Developer '_""_-\ Senior Celdfusion < SEQ Expert and Freaslance
(React / Javascript) sl Developer Consultant - SEO Writer/Editor/Proofre:
100% SUCCESS (95 jobs) 100% SUCCESS (30 jobs) 100% SUCCESS (71 jobs) 9B% SUCCESS (176 jobs)
$70/hr United States $85/hr United Kingdom £38/hr Ukraine $45,/hr United States

SEQ JavaScript React SED ColdFusion SEDQ SEQ Audit SEOQ Proofreading

PHP  WordPress — HTML Twitter Bootstrap  Stripe On-Page SEG  Technical SEQ Copyediting Writing

Web Design C55 AJAX HTML jQuery Fusebox Google Search Console

See More See More See More See More

Or you can hire a freelancer locally.

Search “SEO freelancers in location”. Insert your location at the place of location.
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Then there are eCommerce SEO agencies that you can turn up to.

Search for SEO agencies on Google, and you will find many of them.

Proper communications

Communication is important between the client and the service provider.

In this case, the SEO agency will propose a communication channel. Since you are a client, you
can choose whether you want to go with their way of communication or yours.

But you need to set up a proper communication channel before beginning.

It will help you a lot later when you need reports and ask the question regarding the progress.

Progress reports monthly

Most of the agencies and freelancers send the report every month.

The report usually is summarized information on what they did and how it affected the ranking
of your site.

Reporting everything is an ideal process, and all the SEO agencies follow it.

As an eCommerce store owner, it is your responsibility to read the report at the time and clear
any doubt.

Scale budget with ROI

The last is to scale the budget if you see a positive ROI.

You will see any SEO results in 6-8 months. But there will be a few things that you will begin to
notice from the first day.

Like fast loading speed, or the low bounce rate.

Now it will be your turn to increase your budget for the eCommerce SEO to get more things
done.
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Summary

There are only two ways to bring traffic to the site:

* Paid
* Organic

When the page is optimized for the SEQ, it will bring in the organic traffic by ranking, and you
will also save the cost on the paid campaigns.

Organic traffic is a reliable, free, and consistent stream. Though it requires some effort, they are
long-term investments. SEO efforts allow you to set up the store as a brand in the market.

An SEO strategy could bring hundreds of thousands of visitors to your store that you can
convert into your customers.
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About Zeno Cloud

Zeno Cloud offers AWS Consulting Service and Cloud Solutions to businesses WorldWide.
Our expert team will assess your cloud needs and deliver the solutions that will help your
business to achieve its goals. We are certified Amazon partners.
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Solutions
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" webservices Network

CONSULTING PARTNER

Contact Sales Contact Support Contact Billing
+91-9852704704 +91-9852704704 +91-9852704704
sales@zenocloud.io support@zenocloud.io billing@zenocloud.io
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Website

www.zencloud.io

USA Office
2093 Philadelphia Pike, Claymont, DE 19703, USA.



